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Current data and gaps

Stakeholders involved in interviews

v Ministry of Agriculture — Head of organic farming unit (Mr. Jan
Gallas)

v Institute of Agricultural Economics and Information — person
responsible for organic data statistics (Ms Andrea Hrabalova)
and person responsible for FADN surveys (Mr. Josef Hanibal)

v Green marketing — organic market research manger (Ms. Zuzana
Cirtkova)

Additional information: internet and the study of the reports on
organic market data in Czechia
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Current data and gaps

Current status of organic market data collection in Czechia

v
v
v

DATA:
collected from all actors in organic sector by 3 control bodies — about 4,300 actors

control bodies provide questionnaires from surveyed farms/processors/ distributors to
Institute of Agricultural Economics and Information for processing, analyzing and elaborating
report

Report Statistical Surveys of Organic Farming (Statisticka Setfeni ekologického zemédélstvi)
consists of two sub-reports: Zakladni statistické udaje (Basic Statistical Data) and Zprava o
trhu s biopotravinami v CR (A Report on Organic Food Market in Czechia). Reports are
available on-line in Czech language. The costs is about 30,000-40,000 EUR

First report (Zakladni statistické udaje /Basic Statistical Data/) includes
v" Production area/number data
Production volume and value data (e.g. yields)
Price at farm level data
Numbers of farms processing organic food (disagreed according to type of processing)

AN N NN

How the production is utilized (what is done with farm products), incl. some info on

. . RGANICDATA
international trade data SES\/\/OR(Ii
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Current data and gaps - production area/numbers, volume, yields
(plants)

E Zprava_EZ_2011_final.pdf - Adobe Reader o | = |5|
Soubor  Ulprawy  Zobrazeni Okna  Mapowvéda *®

R0 e = [7 ] 734 | (=

Nastroje Poznamka

zsy— Volume
Type of plant

S0t | S | cun | ool | e
(h (ha) (t) (t/ha)
2 539,32 36220,51| 58759,83| 112759,18 n.a.
No of farms e e e e e I yields
celkem
Psenice gherfia 198| 285109 455507| 740616| 1382471 3.04
S pela 63 108,07 205029| 215836 563760 275
Penice tvrda 6 1357 73.08 86,65 279,60 383
O r g an | C area Zit? 60 13725 128971| 142696 4 006,86 311
Jeémen 133 113011 219406| 332417 577064 263
Oves 263| 130050 357305| 487355 8 635,99 2.42
Tritikale 106 856,87 2217.84| 207471 6 706,51 3.02
Kukufice na zmo 10 224 87 51437| 73924 261020 5.07
Pohanka 41 65.98 B1642| 88240 130945 1,60
Proso 4 7.08 6846 70,44 50,00 073
gg‘_aé's‘i"v‘;b lloviny na zmo 12 7501 26396| 33897 573,00 217
'E;‘lig:’n";;x c':]: Izur::{)viny) 70 524,13 1320,88| 1845,01 2630,18 1,99
Hrach a1 268,92 32503| 59395 734,11 226
Fazole 2 0,00 0,60 0,60 0,40 0,67
Bob 7 0.00 23300 233,00 544,00 233
Lupina 13 1196 13578| 147,74 220,30 162
Soja 8 69.75 42726| 497,01 827,50 1.094
Peluska 12 135.85 12042 25627 148 87 124 -
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Current data and gaps - production area/numbers, volume, yields
(animals)

_p_.‘ Zprava_EZ_2011_final.pdf - Adobe Reader - | =) |5|
Seher lrezun Frhrazani i rlna R&AnaweEds *
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Tab. cet BIO zvifat chovanych na ekofarmach v roce 2010 a 2011 .
Pog Pocéet véech BIO zvifat Meziroéni N O Of O rg an I C
Kategorie zvifat m (kusy) zména poétu BIO .
/ 2011 2010 2011 zvirat 2011/10 (%) arumals
Skot (celk 1378 151814 174 644 15,04
N um ber Of #SKot do 1 roku 1181 36 847 45706 24,04 -
Z toho: telata na porazku 97 1086 1550 4273
farms ostatni telata 1167 35761 44 156 2348
Skot mezi 1. a 2. rokem 1098 30419 30 592 0,57 C h an g e I n %

Z toho: na poraZku 288 3780 3137 -17,01

ostatni skot 1046 26 639 27 455 3,06 /

Skot nad 2 roky 1347 84 548 98 346 76,32 2 O 11 2 O 1 O

Z toho: dojnice 88 4303 5686 32,14
KBTPM 127 69120 79298 14,73
na porazku 393 3733 3104 -16,85
ostatni skot 912 7392 10 258 38,77
Ovce (celkem) 655 57 587 79 657 38,32
Ovce - chovné samice 644 36 151 49220 36,15
Ostatni ovce 599 21436 30437 41,99
PIgS total Kozy (celkem) 221 5223 8317 20,95
Kozy - chovné samice 215 3 563 4356 2226
Ostatni kozy 165 1660 1961 18,13
BRsata (celkem) 19 1972 1748 -11,36
Vykrmova prasata 15 1670 1519 -9,04
Chovné prasnice 18 183 182 -1,62
Ostatni prasata 16 m7 a7 -99,83
Drubez (celkem) 44 31170 37 348 19,82
Brojlefi 10 15811 22793 4416
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Current data and gaps — prices at farm level and channel of

_p_.‘ Zprava_EZ_2011_final.pdf - Adobe Reader
Soubor  Upravy  Zobrazeni Okna  Napovéda

Sale to dealer — |

Sale to processor/

Sale abroad

|
Sale to other farmers
B

Sale to coop

S I ——
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sale (plant production)

S8 e ® e« No of farms

& Share of sold volume

=1E ]

x

Poznamka

Nastroje

“Price FROM,

kti RV a realizowaknyr v roce 2010 - c:;l::ilo\.rh%D

TO, average

Tab. 26 Zpu prodeje hlavnich
Sat Podil - -
Cena za bioprodukt (KEit
Bioprodukt I Obchodni cesta m prodaného pr (ke
celkem objemu (%) | oD | DO |pramér
Obiloviny
odej pfes pfekupnika 16 225 3500 7000 5332
prodgwacovatellfm 12 96| 4000 7000 6180
M 62 Lprdle) do zgBnici 9 433 4250] 6500 6216
/ prodejfym fargffim 11 102] 3400 6000| 4666
P LeeBytové dry#ivo 5 57| 4500 6500 5847
/ prode] pjés prekupnika 17 285| 5500 B8500| 6576
” prog#f do zahranici 14 358 4 500 6 500 5738
Spalda 47 - -
de] zpracovatelum 12 245 3 000 8 000 5652
od bytovéﬂistvo 4 11,2 7 000 9 500 7991
prodgifires prekupnika 9 33,1| 4500 6750| 5213
dej jinym farmarim 8 28| 3500 5500 4391
jetmen 30 prodej do zahranici 5 142| 2750| 3120 3047
prode] zpracovatel(m 4 12,6 5000 6 000 5984
prodej velkoobchodim 1 35,5 X X 3000
/ prodej jinym famarim 36 230| 2800| 6500| 4422
/ prodej pies piekupnika 9 206| 3500 6000| 4663
] 64 prodej zpracovatelim 8 28,0 3 000 5600 3765
prodej do zahranici T 222| 3675 TO00| 4933
odbytové druZstvo 4 6.2 X X 5675
prodej do zahranici 8 51,00 4300 7000 4708
prodej pfes pfekupnika 7 72| 4000 5100| 4640
Zito 27 prode] zpracovatelim 5 16,3| 5250 6 500 5788
nradai iim e farmn AR A AN FE N alalal A _FEnNn A _Dino
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Current data and gaps — prices at farm level and channel of

sale (plant production)

_p_.‘ Zprava_EZ_2011_final.pdf - Adobe Reader - | =) |5|
Soubor  Upravy Zobrazeni Okna Napovéda *
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Tab. 27 Zpusob prodeje hlavnich bioproduktd RV a realizované ceny v roce 2010 - ostatni

il_';'start| |27 ErwaNDC

_ Pocet . Poiet Podil | cena za bioprodukt (K&t)
Bioprodukt farem Obchodni cesta e prodaného —
celkem objemu (%) | oD | DO |pramér
Okopaniny
piimy prodej 21 55| 6000| 20000| 10579
prodej do maloobchodu 6 58| 7000| 15000| 10161
brambory 37 odbytové druZstvo 3 10,6| 4500| 11250 8003
prode] jinym farmarim 1 58,2 X x| 3750
prodej do zahranici 1 17,9 X X n.d.
Zelenina
piimy prodej 12 09| 10000| 20000| 12083
mrkev 15 - —
prodej do zahranit i 1 99,0 X x| 4000
piimy prodej 14 394 | 10000| 31000 23327
cibule 19 prodej do maloobchodu 2 23 X X n.d.
odbytové druzstvo 1 544 X % | 10000
zeli 7 piimy prodej [ 87.9| 10000| 21000| 20000
Ovoce
prodej zpracovatelim 15 19.9| 4000 6000 | 4560
piimy prodej 12 45| 11000| 20000| 15607
Jablka 36 prode] do maloobchodu 4 09| 12000| 25000| 16238
prodej do zahranici 2 354 X X n.d.
prodej pfes pfekupnika 2 38,8 X x| 10000
piimy prodej [ 32,9 15000| 18000| 15116
. prodej do maloobchodu 2 0.6 5000| 30000| 10769
hrusky 10 -
prodej do zahranit i 1 53,0 X X n.d.
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Current data and gaps — prices at farm level and channles of
sale (animal production)

_p_.‘ Zprava_EZ_2011_final.pdf - Adobe Reader - | =) |5|
Soubor  Upravy Zobrazeni Okna Napovéda *
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L. Tab. 28 Zplisob prodeje hlavnich bioproduktd ZV a realizované ceny v roce 2010

Poget . i Cena za bioprodukt
Bioprodukt | farem | Obchodnicesta | oot p"::i:'::" o — W
celkem (%) oD ‘ Do ‘ prumér
Zivotisné produkty

A prodej zpracovatelim 34 95,0 8,20 10,50 9,44 | KENitr
kravske mieko 43 piimy prodej 9 5,0 920 20,00 9,62] Kénitr
kozi miéko 6 pfimy prodej 5 76,0 25 45 35| KENitr
kozi syr 12 pfimy prodej 11 90,9 120 450 251 | Kélkg
ovEi syr 7 pfimy prodej 7 100,0 130 650 269 | Ki/kg
pfimy prodej 6 1,0 X X 4,00| Kilks
vejce 12 prodej maloobchodu 4 68,4 5,00 5,50 532 Kiks
prodej zpracovatelim 2 30,5 445 5,50 446| Kiks

Skot
. prodej jinym farmarim 59 85,3 5000| 30000| 13786| Kilks
telata zastav 86 ['orode) prekupnikovi 7 147| 15000| 15000| 15000] Ki/ks
ey 13 prodej jingm farméfnfjm 7 70,7] 11000| 18000| 13846 K?fks
prodej zpracovatelum 4 293) 13500| 26000 21905| KCE/ks
. prodej zpracovateltim 32 96,1 24 65 45] Kélkg
skot jatecny 38 prodej do zahranici 4 32 36 53 39| Kilkg
chovné jalovice 18 prodej jinym farmarim 18 100,0| 7500| 23000| 15158| KCiks
chovni byci 8 prode] jinym farmarim 8 100,0| 50000| 80000| 62421| Kilks

Ovce
jeniiata zastay 15 prodejjirj;’fm fa@éfﬁm 8 290] 1200 1500 1275 K?iks
prodej prekupnikovi 4 598| 1400| 2000| 1662| Kiks
L prodej zpracovatelm 15 70,8 30 60 54| Kiikg
Jehnata jatetna 9 prode] prekupnikovi 2 9,0 X X 45| Kikg
chovné ovce 32 prodej jinym farmarim 3z 100,0 800| 4500 2116| Ki/ks
chovni berani 4 prodej jinym farmarim 4 100,0| 5000| 8000| 6309 Kiks

Zdroj: Statistické 3etfeni na ekologickych farmach UZEI 2011; data od 2 027 subjektd
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Current data and gaps — ways of use of farm production

EZprava_EZ_Zl]l 1_final.pdf - Adobe Reader - |ﬁ' |1|
Soubor Ulpravy Zobrazeni Okna Mapovida *

No of t Total volume / Sale Other Domestic sale Export sale Organic sale

farms  without gonversion vy
7 Tab. 23 Zplisob uplatn@gi rostlinné pyodukce ekofaregm v roce 2010 a srovnfini s planovanou prod I
RealnaYostlinna produllce (v tunagh) v roce 200 a jeji uplatnéni P = 201 ud{l:;c:a:? e repar!::uakslanovane
Produkce J";oet & e ﬂ(:;:e Uz produli: Prr’:g na trhu: /frode' e | Pocet | Produkce | Poget Produkce
m | protukce pbez = p;li] jiné ¥Ziti | domatim | e prEd k‘;r;o"gﬂfc{“ farem (tuny) | farem [ @psolutng) | (%)

Obiloviny 377 43 041 37567| 67% 33% 60% | 40% 76% 24% 326 40 565 51 -2 998 -7
Pienice 161 10 144 9 552 79% 21% 54% 46% 7% 23% 122 8872 39 679 8
épalda 60 5727 5723 83% 17% 51% 49% 95% 5% 61 6 136 -1 -413 -7
Zito 55 4230 4054 72% 28% 52% 48% 67% 33% 52 4 888 3 -794 -16
Jetmen 113 4370 4315 50% 50% 84% 16% 69% 31% 88 3912 25 403 10
Oves 236 81359 7 632 49% 51% 80% 20% 59% A% 194 7210 42 422 6
Tritikale 93 8112 4131 50% 50% 81% 19% 63% 7% 78 4 356 15 -225 -5
Poharnka 34 811 811 82% 18% 83% 17% 82% 18% 31 1237 3 -426 -34
Proso 6 81 81 80% 20% 78% 22% 22% 78% 5 103 1 =22 -21
Kukufice na zrmo 6 1407 1228 96% 4% 1% 99% 99% 1% 9 2164 -3 -936 -43
Luskoviny 47 1695 1461 7% 23% 28% 72% 90% 10% 57 2016 -10 -955 -28
Brambory 124 1822 1794 86% 14% A% 59% 66% 34% 119 2482 5 -688 -28
Olejniny 23 485 387 95% 5% 59%| 41% 56% 44% 33 508 -10 -121 -24

Byliny/kofeni 40 140 140 92% 8% 83% 17% 85% 15% 42 271 -2 -131 -48 -
Osivo / sadba 14 230 186 84% 16% 99% 1% 96% 4% 12 206 2 -20 -10
Kostalova zelenina 30 35 35 98% 2% 100% 0% 89% 11% 26 42 4 7 -16
Z toho zeli 20 20 20 98% 2% 95% 5% 90% 10% 13 17 7 3 17
Listova zelenina 34 57 57| 100% 0% 20% 80% 96% 4% 28 324 6 -267 -82
Plodova zelenina 57 252 244 99% 1% 89% 11% 65% 35% 50 406 7 -162 -40
Kofenova zelenina 62 1068 10583 99% 1% 9% 91% 98% 2% 82 1181 10 -128 -11
Z toho mrkev 42 871 871 100% 0% 3% 97% 99% 1% 27 990 15 -120 -12
Z toho cibule 38 128 128| 100% 0% 17% 83% 91% 9% 26 112 12 16 14

Jablka 166 1675 1666 94% 6% 69% 31% 53% A47% 147 2 300 19 533 -28 LI
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Current data and gaps — ways of use of farm production

E Zprava_EZ_2011_final.pdf - Adobe Reader - |ﬁ' |1|

Soubor Ulpravy Zobrazeni Okna Mapovida *
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Tab. 24 Zplsob uplatnéni Zivo&isné produkce ekofarem v roce 2010 a srovnani s planovanou produkci

Plan produkce L. . .
R . . Rozdil realné a planované
Realna Zivoéisna produkce v roce 2010 a jeji uplatnéni na rok 2010
produkce
. (odhad)
Produkce Zv" .
) ) UZiti produkce: Prodej na trhu: Prodej jako: 5 5 Produkce
Pocet Celkova Pocet Pocet
PR . . BIO konvenéni Produkce )
farem | produkce | prodej | jiné uZiti | domacim | export farem farem | (absolutn&) (%)
produki | produkt

Hovézi maso (kg) 801 3 564 187 98% 2% 88% 12% 22% 78% 806| 3734459 -5 -170 272 -4 56
Telata — zastav (kg) 738 3074310 99% 1% 65% 35% 13% 87% 596| 2781 130 142 293 180 10,54
Skopové maso (kg) 497 332 595 89% 11% 80% 20% 8% 92% 336 407 406 161 -74 811 -18,36
Ovee — zastav (kg) 207 90 660 98% 2% 83% 17% 8% 92% 190 62 260 17 28 400 45,62
Kozi maso (kg) 92 15 896 76% 24% 95% 5% 11% 89% 98 29 596 -6 -13 701 -46,29
Veprové maso (kg) 18 188 948 67% 33% 89% 11% 27T% 73% 18 144 610 0 44 338 30,66
DriibeZi maso (kg) 26 91279 99% 1% 100% 0% 95% 5% 21 77 932 5 13 347 17,13
Migko ovii (1) 14 143 319 56% 44% 55% 45% 45% 55% 8 156 050 6 -12 731 -8,16
Miéko kozi (1) 34 624 610 21% 79% 100% 0% 16% 84% 32 821 300 2 -196 690 -23,95
Miéko kravské (1) 65 18 404 562 95% 5% 100% 0% 86% 14% 56| 17 367 108 9 1037 454 5,97
Vejce (ks) 30 2246 164 98% 2% 100% 0% 7% 3% 33| 2673970 -3 -427 806 -16,00
Med (kg) 3 9855 100% 0% 100% 0% 85% 15% 4 19 200 -1 -9 345 -48,67

Y Celkova produkce masa véetné zastavu je uvadéna v kilogramech jateéné ,mrivé* hmotnosti, aby bylo mozné provést srovndni s planovanou produkci masa na rok 2010. Pro
pfepocet z Zivé vahy byl pro skot pouZit koeficient vytéZnosti 0,55 (u zastavu telat a jehriat pak 0,5), ovee a kozy 0,5, prasata 0,8 a pro dribez 0,75.

A
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Current data and gaps

v The second report (Zprava o trhu s biopotravinami v CR /A Report on Organic Food Market in
Czechia/) includes (apart described method of data collecting and processing)

v

v

SN X X

AN

The size of the market with organic food in Czechia (turnover, export in CZK, organic
food consumption in CZK)

The share of domestic and imported production on Czech market (estimations) — not in
tables

Demands for organic food (in % from food types in total organic food turnover),
Ways of organic food distribution (share of each way on the total turnover,
International comparison of organic food consumption,

Number and structure of organic food processors (disaggregated according to the type
of processing)

The size of organic food processing sector (disaggregated)

Distribution channels of organic food (number of organic food distributors, the
structure of the distributors according to their turnover, the share of food categories
on distribution, where do the distributors market the products (Czechia, export -

countries), the ways of distributing foods (via supermarkets etc.) ORGANICDATA
NETWORK




Current data and gaps — development of organic food market

E Zprava_o_trhu_s_biopotravinami_za_rok_2011_Ffinal.pdf - Adobe Reader

Soubor  Upravy Zobrazeni Okna Napovéda

==l

x

‘@l_]c% ‘Ilv;‘35|-+||@@|.’ NélstrojeéPoznélmka
Organic food pohybuje mezi 0,6-0,7 % a prumeérna rocni spotieba na obyvatele ¢inila 158 K¢ (cca 6 EUR). L
turnover, incl. 2 Vover trh b S i
exports (biIIion Tab. 2 Vyvoj trhu biopotravin v CR, 2005-2011

2009
CZK) gazatel 2005 | 2006 | 2007 | 2008 [ 2009 | . | 2010 | 2011
Exports (billion | CSlkovy obrat s biopotravinami véetné x| o84l 139 195 2731 1979| 2007| 2235
CZK) ~~__ | wvozu (mld. K¢&) B

R Id. Kg&) x| 008 010| 0,15] 0366 0,366 | 0,505| 0,570
Organic food Spotfeba biopotagyin v CR (mld. Kg) 051 076 129| 180| 1,765 1,613| 1,592| 1,665
consumption/Wmena obratu biopotravin 6l 49l 70| a0 B 10 4l e
billion CZK i 2 spotfebe i
( ) Pgdll_ E‘laocelkove spotiebé potravin a 0.18| 035 055 0,75 0.71 0.65 0,63 0,65

I napoju (%)

Share of import Spotfeba na obyvatele a rok (K¢&) 50 74 126 176 168 154 151 158
— . . -

of turnover Wﬁ obratu biopotravin 54| 58| 62| 57| 46/68 nd.|  46]46/60*
Share of (F")’Zml fetézcu ratu biopotravin 57 67 68 74 69 68 67 64
su permarkets = * Dovoz biopotravin distributory ¢inil 46 %, po zahrnuti biopotravin = dovozu k dalsimu zpracovani vé. pouhého

zabaleni vzrostl podil na 68 %.
on turnover ** Dovorz biopotravin distributory ¢inil 46 %, po zahrnuti dovozu realizovaného tzv. ,,mix “ subjekty vzrostl podil

dovozu na 60 %. Pokud by byl zahrmut i dovoz biopotravin k dalsimu zpracovani, podil jesté vzroste.

Zdroj: Green marketing pro roky 2005-2008, Statistické setieni UZEI pro roky 2009-2011
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Current data and gaps — the share of main foods on total

organic food turnover

_p_.‘ Zprava_o_trhu_s_biopotravinami_za_rok_2011_Ffinal.pdf - Adobe Reader

Soubor  Upravy Zobrazeni Okna Napovéda
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Tab. 3 Podil hlavnich kategorii potravin na celkovém obratu biopotravin v CR, 2005-2011
2009
2005 2006 2007 | 2008 2009 2010 | 2011
Hlavni kategorie potravin korekce
podil kategorie potravin (%) -
Maso a masné vyrobky 12,0 7.1 6.2 54 8,4 95 8.6 8.5
Ovoce a zelenina" 35 3,0 54 6,2 9,8 10,8| 10,8] 136
Oleje a tuky X X X X 1,3 1,8 1,9 1,9
Miéko a mlééné vyrobky 20,0 15,2 20,9 222 20,4 211 248 19,6
Miynské a Skrobarenské vyrobky 55 71 6,0 59 5,7 6,3 84 9,7
Pekarske, cukrarske a jiné 40| 30| 16| 38| 88 94| 82| 94
mouéné vyrobky
Ostatni zpracované potraviny 43,0 49,5 49,3 459 41,9 359 328| 353
Napoje" 120| 152| 106| 106 38 52| 45| 20
Celkem 100,0| 100,0| 100,0| 100,0| 100,0 100,0 | 100,0| 100,0
U Do roku 2008 jsou ovocné/zeleninové dzusy a stavy zahrmovany do kategorie Népojii, od roku 2009 jsou
soucdsti kategorie Ovoce a zelenina. )
Zdroj: Green marketing pro roky 2005-2008, Statistické setreni UZEI pro roky 2009-2011
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Current data and gaps — the share of main sales places on

total organic food turnover

gl Zprava_o_trhu_s_biopotravinami_za_rok_2011_final.pdf - Adobe Reader ===l
Soubor  Upravy Zobrazeni Okna Napovéda *®
@@D@ ‘Ilv;‘35|-+||@@|.’ NélstrojeéPoznélmka
™ | _ ] " -]
Tab. 4 Podil hlavnich odbytovych mist na celkovém obratu biopotravin v CR, 2005-2011
2009
Odbytové misto v CR 2005 | 2006 | 2007 | 2008 | 2009 korekce 2010 | 2011 2011
podil odbytového mista v CR (%) (mil. K&)
Supermarkety/hypermarkety 57 67| 67,5 74 67,8 657| 672 644 1072
Drogerie" X X X X 0,8 35| 32| 34 56
Prodejny zdravé vyZivy a
biopotravin yavy 37| 28| 225 18| 173 17,7| 194| 198 331
Nezavislé prodejny potravin 2 3 2,5 2 2,4 24 1,2 1.4 23 =i
Farmy a ostatni pfimy prodej 4 2 2 14 3,9 3.9 3,5 52 87
Lékarny X 5 4 7.0 6 4,7 5.2 87
G ie X X 0,5 0,6 0.8 0,8 0,8 0,6 10
restaurants Celkem 100/ 100| 100 100| 100 100 100| 100 1665
U Drogistické retézce (drogerie) jsou do roku 2008 soucdsti kategorie “Supermarkety/ hypermarkety
Pozn.: Korekce pro rok 2009 je ddna jednak zmenou metodiky, kdy jsou drogistické retézce uvadeny zvidst mimo
maloobchodni retézce v rdamci skupiny ,, Drogerie”, ddle iipravou obratu spolecnosti Hipp Czech s.1.0.
Zdroj: Green marketing pro roky 2005-2008, Statistické setieni UZEI pro roky 2009-2011
V roce 2011 byla vice jak ¢tvrtina biopotravin vyvezena mimo trh CR a export ¢inil
570 mil. K¢ (24 % vroce 2010). Mez1 nejvétsi exportéry patiily, stejné jako v roce 2010,
firmy RACIO. s.r.0., Sonnentor s.r.o., FRUJO, a.s. a nove Lifefood Czech Republic s.r.0.
A aw e . . roee |~
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Current data and gaps — numbers of producers of organic
food

i._EZprav_o_trhu_s_hiopotravinami_za_rok_zu1 1_final.pdf - Adobe Reader ===l
Soubor  Upravy Zobrazeni Okna MapovEda S
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. ay P
Tab. 7 Vyrobei biopotravin dle druhu ekonomicke aktivity, 2008-2011
. S Pocet vyrobcii biopotravin"
Kéd |Ekonomicka aktivita (dle NACE)
2008 2009 2010 2011
10.1 ﬁ:;r:g;:ﬁr;ig{ a:ok;)knﬁzervovéni masa a vyroba 64 (67) 63 (69) 65 (70) 70 (77)
10.11 | Zpracovéani a konzervovani masa, kromé driibeZiho 50 (53) 49 (54) 39 (41) 49 (54)
10.12 | Zpracovani a konzervovani drubeziho masa 3 3(4) 4 (6) 5(7)
10.13 | Vyroba masnych vyrobku a vyrobkd z drubeziho masa 11 11 22 (23) 16 =
10.2 |Zpracovani a konzervovani ryb, korysi a mékkysu 0 0 0 0
10.3 Zpracovani a konzervovani ovoce a zeleniny 37 (41) 35 (37) 44 (46) 50 (51)
10.31 | Zpracovani a konzervovani brambor 2(3) 2(3) 3(4) 3(4)
10.32 | Vyroba ovocnych a zeleninovych $tav 6 8 7 8
10.39 | Ostatni zpracovani a konzervovani ovoce a zeleniny 29 (32) 25 (26) 34 (35) 39
10.4 | Vyroba rostlinnych a zivoc¢isnych olejli a tuku 1 3 4 6
10.5 |Vyroba mléénych vyrobki 32 (67) 38 (92) 45 (239) | 51 (248)
10.6 | Vyroba mlynskych a skrobarenskych vyrobku 13 (15) 15 (16) 16 (17) 20 (21)
10.7 mﬂjsr?y‘;ﬁ"j;fggﬁﬂ ST AT () | 4172 | 4245 | 43@48)
\Nirnha naleaielnich a crikeraelnich snirahld ramé id|
) 5tart| ) E:WANOC | ([ Microsaft PowerPoint-[c...l 9] Appendix 1 from ¥ 08 fo... ||@ 2Zprava_o_trhu_s_bio... E| | |E?9 BOE @S o2 @N 19:42
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Current data and gaps — organic food producers according

to organic food turnover

gl Zprava_o_trhu_s_biopotravinami_za_rok_2011_final.pdf - Adobe Reader =&l
Soubor  Upravy  Zobrazeni Okna  Napovéda x
@l_]@|flv}35|-+||@@|.’ I\Iélstrojeépoznélmka
Number of organic food Turnover for selling organic food -
processors/producers (thousands CZK)
Tab. 8 Struktura vyrobeu dle veliRgsti obratu za biopotraviny, 2011
. V)?raci biopotravin Obrat za prodej biopotravin
Kotgere de AT 0r0 | a0t | o
(pocet) | (pocet) | (%) (tis. KE) (tis. K&) (%)
do 100 tis. 14 28 17,3 426 1754 0,1
< 100 tis. az 500 tis. 12 36 22,2 3295 12 141 0,9
< 500 tis. aZ 1 mil. 15 16 9,9 12 297 12771 0,9
<1 mil. az 2 mil. 8 27 16,7 12 146 39914 2,9 | |
< 2 mil. az 5 mil. 22 19 11,7 73925 68 095 4.9
<5 mil. az 10 mil. 10 14 8,6 72 131 107 467 7.8
<10 mil. az 20 mil. 10 10 6,2 147 292 134 202 9,7
< 20 mil. az 50 mil. 6 5 3.1 207 483 202 826 14,7
< 50 mil. a2 75 mil. 1 2 1,2 58 181 111 188 8,0
< 75 mil. az 100 mil. 1 1 0,6 85 300 100 000 7.2
nad 100 mil. 4 4 2,5 503 147 593785 429
Celkem 103 162 100,0 1175 622 1384 143 100,0
Zdroj: Statistické setreni UZEI 2011 a 2012
id|
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Current data and gaps — share of main food products on
total turnover

_p_.‘ Zprava_o_trhu_s_biopotrayvinami_za_rok_2011_final.pdf - Adobe Reader ;Iilil
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Graf 5 Podil hlavnich kategorii potravin na celkovém obratu vyroby, 2010 a 2011
Zdroj: Statistické setreni UZEI 2011 a 2012 =
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Current data and gaps — placing the organic producsts by number and

turnover of food processors (without distributors)

_p_.‘ Zprava_o_trhu_s_biopotrayvinami_za_rok_2011_final.pdf - Adobe Reader ;Iilil
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Tab. 11 Uplaténi v CR a struktura vyvozu vyrobet biopotravin (poéet a obrat), 2011
Y1) do |[<10- |<30- [<50- |<75- o Obrat Podil (%)
Zeme™ 1109 | 30% | 50% | 75% | 99% |1°0% | Celkem | yo k) 2011 | 2010
/BCR 4 6] 2| 5| 34| 108 157 | 871534| 630 654
Countries Slovensko | 29| 11 1 0 0 0 41| 52613| 38| 45
Neémecko 5 2 2 0 2 2 13 96 846 7,0 6,1
Rakousko 1 1 0 3 1 0 6 153 198 11,1 13,0
Polsko 10 1 0 0 0 0 11 8417 0,6 0,8
Ostatni EU 8 3 4 1 1 2 19 184 730 13,3 8,9
Mimo EU 4 0 1 0 1 0 6 16 805 1,2 1,3
Celkem 1384143 | 100,0 | 100,0
YO0stami EU (zemé EU mimo CZ, SK, DE, AT a PL); Mimo EU (zemé nachazejici se mimo EU). =
Zdroj: Statistickeé setreni UZEI 2011 a 2012
4.2.5. Zpusob distribuce biopotravin uplatnény vyrobci
Kuréeni hlavnich distribucénich cest prodeje biopotravin a naslednému stanoveni
celkove velikosti trhu (fj. objemu biopotravin nakoupenému konecnymi spotiebitelr) bylo
zjistovano prostiednictvim kterych odbytovych mist realizovali prodej biopotravin na ceském
trhu v roce 2011 samotni vyrobet, a to v ¢lenéni dle jednotlivych kategorii potravin. =
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Current data and gaps — distribution channels of food
processors (without distributors)

_p_.‘ Zprava_o_trhu_s_biopotrayvinami_za_rok_2011_final.pdf - Adobe Reader - | =) |5|
Soubor  Upravy Zobrazeni Okna Napovéda *
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O Specializované prodejny O Maloobchodnifetézce
B Nezavislé prodejny potravin O Jiné
Graf 6 Podil hlavnich distribuénich kanalu uplatnovanych vyrobei biopotravin, 2010 a 2011
Zdroj: Statistické setreni UZEI 2011 a 2012
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Current data and gaps — distributors according to the share
on organic food turnover

_p_.‘ Zprava_o_trhu_s_biopotrayvinami_za_rok_2011_final.pdf - Adobe Reader ;Iilil
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Tab. 16 Struktura distributoru dle podilu obratu za biopotraviny na celkovém obratu, 2011
Kategorie dle podilu Distributori biopotravin Obrat za prodej biopotravin
biopotravin na 2010 2011 2010 2011
celkovém obratu (pocet) | (pocet) | (%) (tis. K&) (tis. K&) (%) | (%)
do1% 22 26 45,6 24 560 25 384 7.8 17,6
<1az10 % 1 12 21,1 67 270 32807 10,1 22,8
<10az 30 % 2 3 5,3 8 500 48 093 14,8 33,4
<30az50 % 3 3 5,3 76 868 10 814 33 7.5
<50az75% 1 4 7,0 3500 5980 1,8 4.1
<75az99 % 6 6 10,5 171 009 199 027 61,2 12,6
<99 az 100 % 5 3 5,3 23 583 2 890 0,9 2,0
Celkem 50 57 | 100,0 375 290 324994 | 100,0 | 100,0
Y Struktura distributorii bez obratu spolecnosti Hipp Czech s.r.o. =
Zdroj: Statistické setreni UZEI 2011 a 2012
K nejvétsim distributorum z pohledu obratu za prodej biopotravin patiila v roce 2011
opet jednoznacne spolecnost Hipp Czech s.r.o., nasledovana spolecnostmi SOLEX AGRO
crn BROKANMA crn  Fair Trade Centrim ern HEROD (C7FECH crn STINEONTY VN id|
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Current data and gaps — the share of foods on total
turnover of distributors
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Graf 7 Podil hlavnich kategorii potravin na celkovém obratu distribuce, 2010 a 2011
Pozn.. struktura hlavnich kategorii potravin po vylouceni obratu spolecnosti Hipp Czech s.r.o.
Zdroj: Statistické setreni UZEI 2011 a 2012
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Current data and gaps — prices in large retail shops

Green Marketing organic food price monitor
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Current data and gaps

Data available (current data):
v" Production data

v Production area/number data

v'Production volume and value data (e.g. yields)
v Prices

v Price at farm level

v'Retail price (not available for public)
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Current data and gaps

Data gaps (data exist but based on estimations from surveys in share on some total
numbers)

v" Domestic trade/market data
v Retail volumes and values
v" International trade data

Problems in data collection and processing

v Synchronization of data collection and data processing (IAEl surveys + FAND survey +
organic food price monitor) — advantage of triangulation

v Low skills of data users to work with existing data in the reports and to know how to
use the data for the decision making or in extension services

v Because of emerging organic market data, the time series are missing (data collection
started about 4 years ago /apart of T. Vaclavik’s surveys)

v Vision which organic market data are needed (such knowledge influences the price of
the surveys)

v Low reliability of importers’ declarations (similarly to Italian case) et
24 8B B



Areas of improvement

Originally: to produce the report
Now areas:

v Enlarging the report for the data from GreenMarketing

price organic food monitor (report from 2013 should
include data from 2011)

v Combination of FADN with IAEI survey (triangulation,

not finalized yet - needed data check to eliminate data
inconsistency)

v Export/import data
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First results

v"New report is in progress (late due to
organizational problems with data supply to
EUROSTAT) — necessity of strong personal
commitments on all elements of the chain
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Progress of work

v Recoding data about exports/imports according to
1235/2008 Regulations

v" Using context info to explain data inconsistency after
data quality check (e.g. pomegranate juice)
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