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Two market data surveys 
The partners of the OrganicDataNetwork 

carried out two surveys on organic market data 
in Europe.   
The surveys covered the data per 31.12.2011 

and 31.12.2012.  
Currently, as an additional effort, we are 

collecting the 2013 data. 
For the first time, all European market data 

(retail sales, exports, imports) were entered into 
one database.  
(Eurostat provides area, livestock numbers and production data but no market data in its organic database). 



Indicators used 

› Animals  numbers 
› Area; area fully converted 

and under conversion: total 
and by crop 

› Operators: Exporters, 
importers,  processors, 
producers 

› Production volume and 
value: total and by 
crop/product 
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› Retail sales volume and 
value: total and by product  

› Export volume and value: 
total and by product  

› Import volume and value: 
total and by product 

› Related (calculated) 
indicators:  
› Share of overall totals,  
› growth rates, 
› Per capita consumption   

 

 



For standardized market data input, the 
OrganicDataNetwork partners designed a 
questionnaire.  
The questionnaire is an excel file with a number 

of data sheets – one sheet per indicator or 
indicator group. 
The data are entered from the questionnaire 

into the database. 
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Questionnaire 



 Total retail sales by product in the local currency and or euros and in  metric tons 
 Organic share (%) of the retail sales by product  
 Retail sales by product and by marketing channel (in local currency/euros and in mt) 
 Exports and imports (value and volumes)  

 

Market and international trade data 



Different classifcations are used 

Different national data collectors have 
developed different classifications for their 
needs; e.g. household or retail panels use other 
classifications than statistical offices. 
For the OrganicDataNetwork questionnaire and 

database, we used the European classifications 
in order to facilitate a country-to-country  
comparison.  
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For organic agricultural land and crops: Eurostat 
Handbook for Annual Crop Statistics 
(Regulation 543/2009) (Revision 2013 – 
Presented in the WPM of the 12 and 13 March 
2013, finalised in July 2013  
For products: Eurostat (2008): CPA 2008 - 

Statistical Classification of Products by Activity. 
Eurostat, Luxembourg 
 

Classifications used   



Quality checks via pivot tables 

 For the quality checks of the 
OrganicDataNetwork data we 
used Pivot tables as a basic tool.  

 We programmed a number of 
tables for data checking and 

 We used the “conditional 
formatting” function to highlight 
potentially  inconsistent data.  

 When data were inconsistent, 
partners tried to provide better 
data or an explanation as not 
every figure that is inconsistent to 
these checks is necessarily wrong. 

 Explanations are entered into the 
database. 
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The online database 
The OrganicDataNetwork makes the data collected 
available at its website.  
All data collected by indicator as MS Excel Table 
 Interactive easy to use datatables for selected 

indicators and crops 
Key indicators (total organic area, total retail sales, total 

operators etc.) 
Organic area and production by crop 
Organic retail sales by product 
Shares of total retail sales 
Exports and imports 
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The online database 
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http://www.organicdatanetwork.net/odn-statistics.html 

http://www.organicdatanetwork.net/odn-statistics.html
http://www.organicdatanetwork.net/odn-statistics.html
http://www.organicdatanetwork.net/odn-statistics.html


Key data 
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Key data for organic agriculture 2012 
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Retail sales of eggs 2012 



Flagged data* 
 Data are marked with an asterisk if an explanation is provided, e.g.  
 Area data 

 Comparison data with the overall total may use different classifications  
or may not be complete  

 Livestock data 
 Different definitions (e.g. numbers of animal might mean different 

things) 
 Production volume  

 Production volume is usually reported for the fully converted land. This  
has to be taken into account when comparing the organic area and 
production  with the total area and production. 

 Retail sales volumes and values  
 Not all countries provide data on all products or complete data by 

product (coverage gap), hence a country to country comparison is not 
possible 

 Fluctuating exchange rates: Growth rates for one country and the 
comparison with others may be distorted 

 



Notes on data (example of Germany)  
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Data sources 
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Weblinks 
 http://www.organicdatanetwork.net/odn-statistics.html 
 http://www.organicdatanetwork.net/odn-statistics-

data.html 
 http://www.organicdatanetwork.net/odn-statistics-data-

key-data.html 
 http://www.organicdatanetwork.net/odn-statistics-data-

crops.html 
 http://www.organicdatanetwork.net/odn-statistics-data-

retail.html 
 http://www.organicdatanetwork.net/odn-statistics-data-

retail-share.html 
 http://www.organicdatanetwork.net/odn-statistics-data-

full-set.html 
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http://www.organicdatanetwork.net/odn-statistics.html
http://www.organicdatanetwork.net/odn-statistics-data.html
http://www.organicdatanetwork.net/odn-statistics-data.html
http://www.organicdatanetwork.net/odn-statistics-data-key-data.html
http://www.organicdatanetwork.net/odn-statistics-data-key-data.html
http://www.organicdatanetwork.net/odn-statistics-data-crops.html
http://www.organicdatanetwork.net/odn-statistics-data-crops.html
http://www.organicdatanetwork.net/odn-statistics-data-retail.html
http://www.organicdatanetwork.net/odn-statistics-data-retail.html
http://www.organicdatanetwork.net/odn-statistics-data-retail-share.html
http://www.organicdatanetwork.net/odn-statistics-data-retail-share.html


Challenges of the European database 
The surveys on European published market data have 
shown that a number of challenges are associated with the 
these data. They include 
 Lack of data and incomplete data (coverage gap); 
 Different classifications for market data; 
 Differences in definitions; 
 Quality issues. 
Entering these data into one European database is 
therefore not easy. 
The current data situation makes country-to-country 
comparisons very difficult and the calculation of e.g. a total 
European/EU value for any product is impossible. 
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Lack of data and incomplete data  
Due to different methodologies of data collection it 

is tricky to store the market  data from the various 
countries in one database. 

An easy country–to-country comparison, in 
particular for retail sales, is often not possible.  
For many countries, publically available data are 

incomplete and do not cover the whole product range 
but only selected products  (e.g. Austria). 
Also for the products reported, the reported value or 

volume may be incomplete for some countries (e.g. 
Austria, Germany) but not for others (Italy, France). 

Therefore, conclusions can only be drawn with 
care. 
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Different classifications for market data 

 Data classifications and aggregations can differ from 
country to country, making  data storage and 
comparisons difficult, e.g. 
 Switzerland has a (European-wide unique) group for 

breakfast cereals and pet food, with no further breakdown. 
 Estonia has only a  total figure for bread and bakery products 

& grain mill products together without further breakdown. 
Most other countries (including CPA) separate the 

mentioned groups – so where to put these country-
specific groups? Make new group in the database or 
group them as „food (?) products, no details”? 
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Definitions of indicators 
Definitions can vary from country to country, for 

instance: 
 the indicator “livestock numbers” may refer to the 

animals slaughtered in a year or the number of 
places. 
The indicator “area” usually refers to the agricultural 

land but can, in some cases, include wild collection 
areas.  
For some countries, the data on the domestic 

market may include the catering sales, for others 
not.  
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Quality issues 
When processing the data of the 

OrganicDataNetwork surveys, it became obvious 
that many quality issues arise.  

The plausibility checks showed a lot of potentially 
inconsistent data, some of which could be 
explained by the partners or better data were 
found. 

However, not in all cases questions were solved, 
and there were figures that were clearly 
implausible if compared with a country’s total, with 
the data from the previous year or from 
neighbouring countries.  
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Conclusions 

Close data and coverage gaps (e.g. by 
integrating organic market data collection into 
national, official  collection systems). 
Harmonize crop and product classifications by 

using European classifications. 
Provide and harmonize definitions for 

indicators. 
Carry out quality checks (and revise data or 

provide explanations).   
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 Thanks for listening 
Any questions?  
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