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Development of organic agricultural land
and operators 1990-2017
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. Sales of organic food in Supermarkets and
: Discounts
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. Sales of organic foods in supermarkets
: 2013 2015 2017
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Private market labels represent 45% of total sales of organic

products in supermarkets

ESSELUNGA

ESSEREJ

glov

D

IN'S MERCATO

ESSELUNGA

B' 0 LZERoTREB %
" 2V,

EUROSPIN

( i;_, 1A \ [Ifyl-"

PAM PANORAMA

Ve

BICZ: T Hiaibgics BIOLOGICO
TUoDl UNES veet

VG
w‘ it Viaggiator Goloso®

AGORA NETWORK

Carrefour

CARREFOUR

CRAI

5

| 7) (8]

IL BvoNe pALLA NATURA

AUCHAN

BENNET

k(310

CONAD coop
Scfﬁ]?-f(wdb
| BIO BiC.
JB.%W'
DIT DESPAR

|
IPER
ITALY DISCOUNT LIDL MD
Natm'd
(Chiama
(SELEX]

l
\

- N
24 N

PRIVATE LABEL '

IN 2018
) gl

Biobank, 2018



Sales of organic foods in specialised shops

60% (910 out of 1.437)
in retail chains
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Supermarkets sales (top 10 products)
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Organic Import by product (2016 - 2017)
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Fruit

Sales of organic fruit in supermarkets
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Conclusion

In 2017, sales of organic product in supermarkets rose by 8%,
while specialised shops sales decreased of about 3%.

The Italian organic market structure is gradually changing, with
supermarkets and discounts increasing their marklet sharee.
The few established organic brands are loosing equity with
respect to private labels.

Organic land grew at a lower rate than in the past two years
and for some categories (fruit, veg and cereals) the domestic
market heavily relies on imports. At the same time, sales of
fresh organic fruit and vegetables sales grew by 11.5%.
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Thank you!

Contacts and additional info:
Prof. Dr. Raffaele Zanoli

Dr. Francesco Solfanelli

Universita Politecnica delle Marche
Via Brecce Bianche

60131 Ancona - Italy

Tel. +39 071 2204828

solfanelli@agrecon.univpm.it
www.univpm.it
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. Consumption habits

The number of consumers buying organic foodstuffs is growing

: “Purchasing of organic food
: atleast once per year”.....

Frequent users
60%
. once per week

Nomisma Consumer Survey, 2017
A 850 consumers, responsible for their household food purchases.
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Consumption habits

“where do you buy organic food?”

14%
® Specialized CLETFRE..
* shops )

65%

15t answer Supermarkets

19%

Directly

(farm, processor)

Nomisma Consumer Survey, 2017
850 consumers, responsible for their household food purchases.
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