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organic turnover in 2007
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growth of organic turnover 2005 - 2007

% O 20 40 60

AgroMilagro research, FiBL, IRS, ZMP 2009

Dipl.-Ing. agr. Markus Rippin

Marktforschung - Analysen WWW agrom”agro de
und Unternehmensberatung




organic turnover in 2007 per capita
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market share of organic turnover in 2007
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growth of organic turnover in 2008 (first estimations
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market outlook

Company — environmental, social, economic sound strategy

success of orﬁanic groduct

1 3-G-model of OkoStrategieBeratung
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